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About the Report

This Responsible Business Report details the social, economic and environmental
activities of AstraZeneca Pharmaceuticals LP. Most this report addresses

our activities in the United States, although portions summarize the

AstraZeneca approach to responsible business at the global level.

Reporting Time Frame
All reported data are for the 2008 calendar year, unless otherwise noted. We update
information and metrics on our responsible business Web site throughout the year.

Global Reporting Initiative
The principles set forth in both the Global Reporting Initiative (GRI) Guidelines and
the AA1000 Assurance Standards were used as a guide while preparing this report.

Policy Considerations

The pharmaceutical industry in the United States is highly regulated, therefore public
policy at the federal, state and local levels often influences decisions. Key issues
addressed throughout this report, particularly in the Corporate Governance and
Compliance, Sales and Marketing, Access to Medicines, Patient Safety and

Clinical Trials sections, reflect policy priorities.

AstraZeneca regularly identifies and explores key issues and engages the public,
legislators and policy makers on important health policy initiatives for the benefit
of the people who use our medicines. In addition to our own advocacy efforts,
we work closely with the Biotechnology Industry Organization (BIO) and our
industry trade association, the Pharmaceutical Research and Manufacturers of
America (PhRMA), which lobbies and communicates on behalf of the industry
and its members, including AstraZeneca.



WELCOME

n behalf of everyone at AstraZeneca US, | am
pleased to present this year's Responsible

Business Report.

AstraZeneca is one of the world’s leading pharmaceutical
companies, and at the heart of our business lies a single
purpose: making a difference in people’s health through
meaningful medicines. Having a pipeline of such medicines
is the most important contribution we can make to public
health. But we also challenge ourselves by asking every day:
What more can a pharmaceutical company do to improve
healthcare and society at large? While we do not have all of
the answers, we do know that how we act, and treat people,

is as important as the medicines we make.

We frame communications on our business operations
through a platform called “Responsible Business, Healthier
People” that is supported by four guiding principles:

e Ethical behavior, which is critical to advancing patient health;

e Focus on patients, so that our medicines can help people
stay healthy and not just treat illnesses, but also help them

to live longer lives;

e Collaboration with public health advocacy groups, patient

organizations and communities to advance health;

® |nclusion, to improve the healthcare needs of people across
diverse backgrounds and cultures, some of which have the
greatest need, but the least amount of access to health

services and medicines.

AstraZeneca’s success is built on the trust and confidence
that our stakeholders have in our medicines, relationships,
and corporate integrity. We played a leading role in the
development of the PhRMA Code on Interactions with
Healthcare Professionals. These guidelines ensure that
interactions between pharmaceutical companies and

healthcare providers are conducted ethically and responsibly.

We are also providing more information to the public about

our company, our medicines and how we do business.

Beginning in 2008, AstraZeneca is biannually reporting our
contributions to nonprofit organizations, along with descrip-
tions of the sponsored program or project. These reports

can be found on AstraZeneca’s US Web site. In 2008, we
donated $41.4 milion to non-profit organizations for programs
and projects designed to promote health in our country.

We are also taking a serious look at our impact on the
environment. In the US, we are participating in the
Environmental Protection Agency’s (EPA) Energy Star
program, implementing sustainable facilities design through
LEED®, and investing in other energy-saving technologies
such as solar panels, wind energy credits, and hybrid
engine vehicles. AstraZeneca’s efforts were recognized

by, the EPA for superior energy conservation performance.

This past November | became President of AstraZeneca
Pharmaceuticals’ US Business, taking over when
AstraZeneca is at the beginning of a major transformation.
Improving our nation’s health and healthcare are among
the most important challenges we face, and meeting them
will not be easy. To do so and deliver on our promise

of advancing life-changing medicines, AstraZeneca is
changing how we operate as a company, and we cannot
do it alone. We are partnering with patients, physicians,
other companies, our local communities and lawmakers

to improve the state of healthcare.

| am proud to work for AstraZeneca, which is up for this
challenge, so we can make a difference in the health of
our families, our local communities, and millions of
patients worldwide.

| invite you to learn more about us and join our efforts
to improve healthcare.

Yours in Health,

Rich Fante



http://www.astrazeneca-us.com/community-support/contributions_report?itemId=4920534&nav=yes

Responsible Business, Healthier Company

he nature of AstraZeneca’s business—discovering

and developing meaningful medicines to save and

improve lives—is to deliver a tremendous benefit
to society. As one of the world's leading pharmaceutical
companies, our business is focused on turning good ideas
into innovative, effective medicines that make a real
difference in important areas of healthcare. We also believe
responsible and ethical business practices are critical to
advancing patient health. For us, responsible business
is a continuing process of improvement that we strive

to reflect every day in our decisions and actions.

AstraZeneca was recognized for our efforts to foster a
healthy workforce and as an employer of choice. We again
received CEO Gold Standard reaccreditation by the CEO
Roundtable on Cancer and worked to reach mental health
parity in our health plans, offering the same level of mental
health care coverage as medical and surgical benefits. In
addition to changing our own health plans, we promoted
federal legislation requiring other employers to offer the
same level of coverage.

2008 Ethics and Compliance Highlights:

e Established a cross-business Responsible Business Team
to align AstraZeneca US responsible business strategy with
the company’s global strategies and practices

e Strengthened global Code of Conduct for AstraZeneca
US employees

e Supported 14 employee networking groups to
encourage diversity

 Received recognition as employer of choice on FORTUNE's
100 Best Places to Work, Working Mother's 100 Best
Companies for Working Mothers, and the Top 20 of
Diversity MBA Best Companies, among others

e Continued to integrate responsible business in our
global purchasing category management processes




Responsible Business, Healthier Company

Our Responsible Business Approach

Compliance with clear standards and policies

is essential to our company’s integrity, reputation,
and most important, to our mission to make
medicines that help people live longer,

healthier lives.

To foster greater consistency throughout our
organization, we aligned US responsible
business with global and US business
governance teams in 2008. The following
outlines how we structure our business to
adhere to the highest ethical standards.

Global: US:

e The Global Corporate Responsibility Team
leads the development of the AstraZeneca
responsible business strategy, making
sure that this strategy is aligned with
business objectives

e AstraZeneca Board of Directors owns
the company’s global strategy

e A non-executive director oversees
the implementation of the responsible
business strategy

Structured for Success:
The US Responsible Business Team

Launched in 2008, the Responsible Business Team
(RBT) spearheads responsible business efforts for
AstraZeneca US.

Composed of a cross-functional management team,

the RBT recommends US responsible business strategy,
creates the US Responsible Business Action Plan,

and leads the plan’s implementation across the US
organization. The team coordinates with AstraZeneca
globally to ensure that our US efforts align with
corporate expectations and global priorities.

* The Responsible Business Team oversees responsible business strategy in the
US and makes sure US strategy is aligned with global strategies and practices

e Qur Leading Externally Team (LET) drives the understanding of key external
stakeholder perspectives and sponsors the Responsible Business Team

e Qur Business Integrity and Assurance Team (BIAT) leads AstraZeneca US
in setting standards for ethical business practices and policies

e Qur Leading through Innovation Team (LTI) drives transformational change in
the way AstraZeneca US delivers meaningful medicines to patients

e Qur Leading Through People Team (LTP) sets and drives the adoption of the
standards for establishing AstraZeneca US as an industry leader in the areas of
employee engagement, diversity and developing a high-performance culture,
accountable leaders and robust talent pipeline

e Qur Senior Executive Team (SET)
and senior managers throughout the
company are accountable for responsible
business management within areas,
taking into account national, functional
and site issues and priorities

e All of the above governance teams are accountable to the AstraZeneca US
Leadership Team led by US President Rich Fante

Reporting our Performance

Our parent company, AstraZeneca PLC, publishes
information on our global commitment to responsible
business in our Annual Report and Form 20-F
Information (www.astrazeneca.com/annualreport2008).
We also have a section of our international Web site
dedicated to responsible business practices

(www.astrazeneca.com/responsibility).


http://www.astrazeneca-us.com/about-astrazeneca-us/our-company/executive-leaders/
http://www.astrazeneca-us.com/about-astrazeneca-us/our-company/executive-leaders/
http://www.astrazeneca.com/responsibility/management-measurement/?itemId=3888484
http://www.astrazeneca.com/responsibility
http://www.astrazeneca-annualreports.com/2008/?redirected=yes
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Responsible Business, Healthier Company

Developing the Best Talent

Developing our next generation of leaders is a top
priority at AstraZeneca. One of the best ways to do
this is to make sure our people have opportunities to
keep learning and honing their skills. Our AstraZeneca
University (AZU) delivers more than 400 online and
classroom courses, spanning a wide range of
functional areas, to AstraZeneca employees and their
families. Each month, approximately 3,500 employees
participate in AZU. In addition, we provide tuition
reimbursement assistance for our employees who
choose to pursue external training and development
in the fields of business and science.

In the coming year, we will track our responsible
business performance to improve our processes

and identify areas for future growth. Our Responsible
Business Team will be monitoring objectives against
our Action Plan drafted for 2009/2010 in the areas of
diversity and corporate governance and compliance,
among other categories. Our plan will help us maintain
and develop a healthier company.

Looking ahead:
Our goals for 2009 and beyond ...

e |ntroduce “Responsible Business” scorecard to track performance

e Recruit, develop and retain an increased number of women
and minorities

e Focus on age as part of Diversity program and increase the
engagement of mature workers
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Responsible Business, Healthier People

s a leader in the US pharmaceutical industry,
we believe it is our responsibility to foster a
constructive, open and informed dialogue
between patients and physicians. Our wilingness to
listen, together with the appropriate use of consumer
marketing and responsible communication with
patients, physicians, regulators and other key
stakeholders, is vital to our ongoing commitment
to helping people stay healthy and live longer lives.

Making a significant difference in people’s health
requires that we act meaningfully. We help by providing
doctors and patients with the clearest, most objective
information available, and ensuring that our sales

and marketing personnel adhere to the highest

ethical standards.

This year AstraZeneca made significant efforts to
advance our commitment to transparency. We believe
providing information to the public about our company,
our products and how we do business is integral to
improving patient health. In May, we helped to improve
patient health by ensuring physicians are knowledgeable
about our products and patient assistance programs,
and by providing physicians with timely, relevant infor-
mation that enables them to make the best treatment
decisions for their patients. In addition, we revised
AstraZeneca policies to reflect the new PhRMA Code
on Interactions with Healthcare Professionals, and
worked to educate our employees about the new
company and industry policies.

2008 Health Highlights:

¢ Registered more than 800 clinical trials and published
results of more than 500 trials

e Extended scope of clinical trials disclosure to include
information about the registration and results of ongoing
AstraZeneca-sponsored clinical trials for all products in
all phases

e Received the “Corporate Circle Award” from the National
Medical Association for serving as an outstanding partner
committed to the health of African Americans

¢ Revised AstraZeneca policies to align with standards
in the revised PhRMA Code on Interactions with
Healthcare Providers

e Pursued several new product-security efforts to protect
patients from counterfeiting and ensure they receive
genuine medicines

A Responsible Approach to Marketing

We make it a priority to provide objective, balanced
information about our products that comply with federal
regulations and conform to the full Food and Drug
Administration (FDA) approved prescribing information.
We respect our patients’ privacy and ensure that all of
our programs are Health Insurance Portability and
Accountability Act (HIPPA) compliant.

We understand that ethical, transparent marketing
practices begin with educating our employees about
stringent company and industry policies that ensure
patients and physicians receive balanced information.
We comply with the PhRMA Code on Interactions with
Healthcare Professionals, which PhRMA adopted in
2002 and revised in 2008 to ensure that interactions
between research-based pharmaceutical companies
and healthcare providers are ethical and responsible.
AstraZeneca policies were revised in the fourth quarter
of 2008 to align with the revised PhRMA Code.
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Responsible Business, Healthier Communities

t AstraZeneca we believe that all people should
have affordable health insurance and prescription
drug coverage. It is an ambitious but needed
goal, and there is a lot of work to do, but we are dedi-
cated as a company to collaborate and partner with
others to make this goal a reality.

Improvements in medicine have allowed people to live
healthier, longer, and more productive lives. Yet, 130 mil-
lion Americans suffer from chronic diseases like diabetes
and heart disease. In addition, more than 47 million
Americans do not have health insurance, leaving them
without routine medical care and access to the
preventive care to help head off major health problems.
Access to quality care must be a primary focus of
healthcare reform and preventing chronic diseases.

When evaluating healthcare reform plans, there
are four main principles AstraZeneca believes are
necessary, including:

e The promotion of market competition that leads to
improved health outcomes.

e The enhancement or maintenance of patient safety
* The expansion of coverage for the uninsured.

e The fostering of innovation and protection of
intellectual property.

Furthermore, when treatments don’t reach a popula-
tion—no matter how effective our drugs may be—

we haven’t made a mark when it comes to improving
patient health. We recognize that our responsibility goes
beyond making meaningful medicines to making them
available to those in need. For the last thirty years,
AstraZeneca has offered patient assistance programs
side-by-side with our medicines to uninsured individual
and families earning up to three times the federal
poverty level. This year we provided more than $600
million in AstraZeneca medications to those in need.

In keeping with our culture of transparency, we began to
publish biannual reports of our contributions to nonprofit
organizations, as we believe it is important to be open
about what we are doing to make a meaningful differ-
ence to patient health. This year, AstraZeneca donated
$41.4 million to non-profit organizations across the US.

Improving Access to Medicine

AstraZeneca recognizes that providing affordable and
accessible healthcare to uninsured and underinsured
Americans is critical to building healthy communities.
We support several initiatives to improve individuals’
access to the medicines they need by including many
of our treatments in federal and state patient assistance
programs, as well as programs run by various health
plans. In addition, AstraZeneca offers a variety of
assistance programs that provide eligible participants
with medicines free of charge or at significant savings.
AstraZeneca is also the first company to use all
televised product advertising to provide information
on programs available to those unable to afford

their medicines.

What can one pharmaceutical company do to help more than
440,000 people who need help affording their medication?

Alot. We're AstraZeneca. Makers of NEXIUMS, CRESTORY, SYMBICORT®, and other innovative
medicines for people. We know our responsibility goes beyond making meaningful medicines—to making
them available to those in need. If you take any of our medicines, and you can't afford them, you may be:
surprised to learn that there's someone who may be able to help: AstraZeneca. We have offered patient
assistance programs side-by-side with our medicines for three decades. In the last six years, AstraZeneca
has given away more than $3 billion worth of medicine to people without prescription insurance. In 2008,
AstraZeneca helped nearly 440,000 people fill 2.7 million prescriptions resulting in more than $600 million
in savings to patients.

At AstraZeneca, we may not have all of the answers—but we do know how we treat people is as

important as the medicines we make. . .
For more information,

call 1-800-AZandMe
or visit AZandMe.com

AstraZeneca@



http://www.astrazeneca-us.com/community-support/contributions_report?itemId=4920534&nav=yes
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Responsible Business, Healthier Communities

Creating Healthier Lives for
Uninsured and Underinsured People

Since 1978 AstraZeneca has been helping patients who
cannot afford their medications through its AstraZeneca
Patient Assistance Program. AstraZeneca was one of
the first companies to extend its patient assistance
program to people who earn 300 percent of the Federal
Poverty Level, and during 2008, was one of only two
pharmaceutical companies at that threshold. During

the last six years, AstraZeneca more than $3 billion of
medicine to people without prescription insurance.

AZ&Me" Prescription Savings programs
AstraZeneca has a suite of patient assistance offerings
through our AZ&Me™ Prescription Savings programs.
In 2008, we helped 440,000 people fill 2.7 million
prescriptions, resulting in more than $612 million in
savings for patients.

Although the US median household income is $46,000,
AstraZeneca'’s eligible annual income to participate in
our AZ&Me™ Prescription Savings programs is $60,000
for a family of four ($30,000 for an individual, $40,000
for a couple).

AZ&Me" Prescription Savings program
for people without insurance

For more than 30 years, AstraZeneca has provided
medicines to people without prescription drug coverage.
This program enables those meeting the eligible annual
income levels to access their AstraZeneca medicines at
no cost, with their medicines mailed directly to their
home or their healthcare provider.

AZ&Me" Prescription Savings program
for healthcare facilities

AstraZeneca partners with healthcare facilities in an
effort to help address the issue of access to prescription
medicines for uninsured and underinsured individuals.

In 2007, AstraZeneca reopened to new enrollees its
AZ&8Me' Prescription Savings program for healthcare

2008 Community Highlights:

e Continued to increase public awareness of patient
assistance programs by including affordability
reference in direct-to-consumer advertising

e Helped 440,000 people fill 2.7 million prescriptions

e |[mplemented tools and systems to allow public
greater access and transparency around our
charitable contributions

e Donated more than $3 billion in medicine for
people without prescription drug insurance
over the last six years

e Supported 15 new American Gancer Society
Patient Navigator sites

facilities to provide medicines free of charge to free
clinics, community health centers and hospitals that
serve uninsured individuals. This program has helped
hundreds of thousands of patients. Participating facilities
receive bulk medications sent directly to their on-site
pharmacies to use for eligible patients. This program
enables eligible patients to receive the AstraZeneca
medicines they need at the same place they receive
their medical care.

AZ&Me" Prescription Savings program
for people with Medicare Part D

The AZ&Me™ Prescription Savings program for people
with Medicare Part D is designed to provide significant
savings to qualified people enrolled in Medicare Part D
prescription drug coverage plans who are having
difficulty affording their AstraZeneca medicines.

AL

AstraZeneca
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Fostering Healthier Lives
for Senior Citizens

The Medicare Prescription Drug Improvement and
Modernization Act of 2003 brought about the single
biggest change in healthcare delivered by the US
government in nearly 40 years. In 2006, the government
made prescription drug coverage available to everyone
with Medicare, regardless of their income or health
status. This benefit, called Medicare Part D, affected
more than 43 million Americans.

In addition to providing savings to those enrolled in the
AZ&Me™ Prescription Savings program for people with
Medicare Part D, AstraZeneca is engaged in a number
of Medicare outreach and education efforts. Through an
initial grant of $10 million, we supported My Medicare
Matters™, a community-based national education
campaign sponsored by the National Council on
Aging and the Access to Benefits Coalition. In 2008,
this campaign worked with community organizations
to update materials and provide user-friendly tools,
materials and training for community organizations

so they can better assist others.

Improving Access to Medicine
for People Around the World

Globally, AstraZeneca is collaborating with non-
governmental organizations, foundations and
other groups to build healthy communities in the
developing world. One of our key initiatives is
working with other organizations to help vulnerable
communities combat tuberculosis, and we have

a research facility dedicated to finding a new,
improved TB treatment.

In 2008, AstraZeneca continued its work with
AmeriCares, an international relief organization that
has delivered more than $8 billion of aid to people

in 137 countries over the past 25 years. In 2007 and
2008 combined, AstraZeneca donated $25.5 million

worth of products to AmeriCares. We also support
the organization’s Medical Outreach Program, which
donates medical products to qualified US healthcare
professionals traveling overseas to care for needy and
underserved people in more than 80 countries.

AstraZeneca and AmeriCares also initiated a long-term
project with Hope Worldwide’s Sihanouk Hospital
Center of Hope in Phnom Penh to combat breast
cancer in Cambodia. Through this exciting three-year
commitment, we are aiming to make more diagnostic
services and treatments available to more patients,
raise public awareness about breast cancer and build
the capacity of healthcare providers to diagnose and
treat this deadly disease.

Raising Health Awareness
in Communities Across the US

When we work with partners in local communities,
we are more successful in helping people live longer,
healthier lives. That's why AstraZeneca supports an
array of community programs and initiatives with
nonprofit organizations that is primarily dedicated to
disease awareness and prevention, education and
research, improving access to healthcare. In 2008,
AstraZeneca donated $41.4 milion to nonprofit
organizations across the US. The following examples
highlight the results of our community support and
commitment to raising health awareness and improving
patient health.
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Preventing Heart Disease

AstraZeneca has a more than 50-year legacy of
discovering and developing some of the industry’s
most innovative and effective cardiovascular therapies.

The dedication of AstraZeneca to improve patient lives
goes beyond treatment and research to include patient
education programs about heart disease. In 2008 we:

e [ aunched the US AGAINST ATHERO campaign
(UAA), a bilingual, national education program to raise
awareness of atherosclerosis—the buildup of plaque
in the arteries—and how this chronic, progressive dis-
ease can lead to heart attack, stroke and other dan-
gerous conseguences. In 2008, the “Artery Explorer,”
an interactive motion simulator that helps people visu-
alize atherosclerosis, traveled the country reaching
more than 79 million people through events and
media stories. Nearly 100 ally organizations joined
AstraZeneca to support the UAA mission of educating
consumers about atherosclerosis

Received the American Heart Association’s 2008
Platinum “Fit-Friendly Company” award for the sec-
ond year in a row. The award recognizes companies
that are taking a leadership role in corporate wellness
initiatives. AstraZeneca was the first corporation to
receive such an award from the association in 2007
and has pledged to continue to inspire other
companies to improve their heart health by adopting
employee health and wellness programs Additionally,

through collaborations with leading advocacy and
patient-support organizations, AstraZeneca:

e |s the national pharmaceutical sponsor of Startl—
the American Heart Association’s (AHA) national
movement to encourage all Americans to live longer,
stronger lives by taking up walking and other healthy
habits in and out of the workplace

e |s the first corporate sponsor of the Super Weekends
program, an initiative hosted by the Association of
Black Cardiologists, Inc. (ABC) focused on training
community leaders about cardiovascular health and
educating their local communities

e Became the first corporate sponsor of the Hispanic
Cardiologists Network, a leadership group of Hispanic
cardiologists led by the National Alliance for Hispanic
Health and American College of Cardiology. The
group focuses on identifying key actions for advancing
cardiovascular health in Hispanic populations

e Partnered with the League of United Latin American
Citizens to educate the Hispanic community on the
impact of cardiovascular disease

"US -AGAINST-

Fighting Atherosclerosis with Knowledge

" rr v LNk 1V JUUNNET [RKUY
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Supporting Cancer Patients
and their Families

As one of the leading makers of oncology medicines,
AstraZeneca understands the challenges of cancer.

To improve patient outcomes and help people
overcome challenges that are critical for living longer,
healthier lives, we joined forces with the American
Cancer Society to help fund the Patient Navigator
Program, which connects individuals affected by cancer
to navigators who will help them throughout their cancer
experience. With AstraZeneca’s funding, the American
Cancer Society will accelerate the opening of 50 new
Patient Navigator sites in the next five years. Fifteen
AstraZeneca-sponsored sites were available at cancer
centers by the end of 2008.

AstraZeneca also supports a program that offers a
home away from home for cancer patients and their
families who must travel to receive treatment. The
AstraZeneca Hope Lodge Center opened in Boston
in October of 2008 and Philadelphia in May of 2009.

In addition, AstraZeneca launched the Cancer Study
Locator service in collaboration with EmergingMed.
The is confidential and free service helps patients,
physicians and caregivers identify cancer studies
throughout the United States and Canada that may
be appropriate based on a patient’s specific diagnosis
and treatment history.

Matching and referrals are based on answers to several
questions that help identify studies for which patients
may be eligible. Upon request, Clinical Trial Specialists
from EmergingMed can provide additional information
about the studies’ and can help facilitate contact with
the study sites.

Reducing Healthcare Disparities
for African Americans and Hispanics

Physicians with diverse backgrounds are essential to
clinical trials because they understand the treatment needs
of diverse patients. In a 2004 survey by Harris Interactive,
only 13 percent of US physicians engaged in clinical trials
were ethnically diverse. To bring more diverse physician
and consumer participation in clinical trials, AstraZeneca
continued its work with the National Medical Association
(Project IMPACT) and the Interamerican College of
Physicians and Surgeons (Hispanic Research Network).

In 2008, the NMA recognized AstraZeneca with its
“Corporate Circle Award,” which is given only to companies
who serve as outstanding corporate partners and are
committed to the health and wellness of African Americans.
AstraZeneca was also the only pharmaceutical company to
receive three awards at the NMA's 2008 Annual Convention
& Scientific Assembly.

Fighting the Stigma of Mental lliness

AstraZeneca continued its support of one of its
signature initiatives, the National Alliance on Mental
llness’ Connection Recover Support Group, launching
programs in more than 30 states by the end of 2008.
AstraZeneca also continued its co-sponsorship with
The JED Foundation, the leading nonprofit college
suicide prevention charity.

National Alliance on Mental lliness
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Making a Life with Asthma Easier

In 2008, AstraZeneca and The American College of
Allergy, Asthma and Immunology (ACAAI) provided

free asthma screenings using spirometry in 250
communities nationwide. Now in its 12th year, the
Nationwide Asthma Screening Program has screened
more than 120,000 people and referred over 50 percent
of them to their family physician for further evaluation.
AstraZeneca is also the national sponsor of The
American Lung Association’s “Breathe Well, Live Well:
An Asthma Management Program for Adults.”

Don’t let
Asthma

take

your
|| breath
[ away

Mationwide

The Center for Information and Study
on Clinical Research Participation

AstraZeneca supported the Center for Information and
Study on Clinical Research Participation (CISCRP) with
Uniworld to develop general clinical trial awareness
and educational materials as well as those targeted at
asthma and other respiratory diseases for the African-
American and Hispanic population.

Congressional Black Caucus Foundation:
Black Health Empowerment Project

AstraZeneca’s support of the Congressional Black
Caucus Foundation health education programs is
another example of our commitment to making a
difference in healthcare within communities across the
nation. We support CBCF'’s initiative, the Black Health
Empowerment Project (BHEP), a program designed to
educate African Americans about the relationship
between obesity and the chronic health conditions
that disproportionately plague diverse and minority
communities. Although awareness of the issues related
to obesity is one of the principle goals of BHEP, the
initiative also focuses on the importance of prevention
and wellness. The program is intended to motivate
African Americans to adopt healthy eating habits and
participate in regular physical activity, as well as
empower the African American community to take
advantage of healthcare options available through their
physician and other local healthcare professionals.

Since the inception of this program, it has reached
15 cities and brought health, nutrition and disease
management education to more than 3,000 people.
The BHEP consists of a one-day seminar focusing
on nutrition, fithess and cardiovascular, asthma and
prostate screenings. Health screenings are provided
by community clinics, hospitals and health plans.
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Extending Our Care to the
Communities We Serve

AstraZeneca strives to improve the

health of the communities where our

people live and work, particularly in

our facilities’ backyards of Delaware

and Massachusetts. We provided

more than $1.6 million in contributions

to organizations in and around our US headquarters
in Delaware. The “AstraZeneca Healthcare Heroes”
program has a number of volunteer activities including
the AstraZeneca Ambassadors Program, which

is a nationally recognized program by the Points

of Light Foundation.

AstraZeneca in Delaware

Delaware, like other states across the country, is striving
to help uninsured people in its state. Nearly 11 percent
of Delaware’s population—101,000 Delawareans—is
uninsured and struggles to find access to health care,
which has serious consequences for patient health.

AstraZeneca continues to support Healthy Delawareans
Today & Tomorrow, a public-private coalition focused on
helping people without health insurance learn about and
gain access to the important free or low-cost healthcare
services they need to lead healthier lives. In 2008,
Delaware Governor Ruth Ann Minner declared April as
the state’s inaugural “Delaware Cover the Uninsured
Month.” The coalition engaged in grassroots outreach
and a media campaign to spread the word about the
many existing free and low-cost healthcare services
available to the uninsured in Delaware. To date, the
coalition has linked more than 13,000 uninsured
Delawareans to free and low-cost healthcare services,
medication assistance programs and other support
services (e.g., translation, transportation, etc.)

As a co-leader of Healthy Delawareans, AstraZeneca
has implemented or assisted with the following:

Healthy Delawareans Today & Tomorrow Coalition:
The coalition of 20 Delaware public and private organi-
zations work together to create awareness of existing
free and low-cost health services for the uninsured
population in Delaware.

Healthy Delawareans Today & Tomorrow Healthcare
Resource Guide: Helps uninsured Delawareans find
medical care, gain access to prescription assistance
programs and support services (e.g., transportation to

and from medical appointments). More than
120,000 guides have been distributed in
English and Spanish.
—
AZ Healthcare
at Delaware healthcare facilities in 2008 as an Ha{/ 0&;
expression of our personal commitment to the

company’s mission: helping to improve patient health.

AstraZeneca Healthcare Heroes: More
than 100 AstraZeneca employees volunteered

Financial Support: In 2008, AstraZeneca continued
to fund navigator positions for people to work as case
managers at community health centers to help the
uninsured access healthcare facilities and services.

Advancing Public Policy for the Uninsured:
Throughout 2008, AstraZeneca and the Delaware
Public Policy Institute (DPPI) convened two summits
identifying short-term coverage solutions for Delaware.
As a result of the discussions, DPPI released a
consensus report Small State, Big Opportunity:

Taking Action for the Uninsured and a follow-up report.
Both reports were distributed to more than 300 public
and private sector leaders throughout the state.

1University of Delaware Center for Applied Demography & Survey
Research, Presentation to the Delaware Health Care Commission,
February 5, 2009.
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AstraZeneca in Massachusetts

Across Massachusetts, AstraZeneca and its employees
engage in activities and programs to improve patient
health in their communities. Some key initiatives include:

Beyond the Medicine, Recognizing the Caregiver
AstraZeneca again sponsored the annual
Compassionate Caregiver Award presented by the
Boston-based Kenneth B. Schwartz Center, which
offers training and support programs nationally for
clinical professionals in multiple medical settings.

This year marked the tenth anniversary of the
Compassionate Caregiver Awards.

A strong partnership with the New England
Division of the American Cancer Society
AstraZeneca’s commitment to patients and the
community is evident in the strategic and comprehen-
sive partnership the company has with the American
Cancer Society (ACS). AstraZeneca received the
Community Health Partner of the Year Award at an
annual event sponsored by the Boston Business
Journal. The ACS, New England Division, nominated
AstraZeneca for our significant and sustained support
of their mission over the past six years. Programs that
include the AstraZeneca Hope Lodge Center in Boston,
Patient Navigator program at Massachusetts General
Hospital, annual Flagship sponsorship for Making
Strides Against Breast Cancer Walk, as well as the
Research Challenge in New England with ACS and
the Mass Biotech Council.

e AstraZeneca Hope Lodge Center in Boston
On October 29, 2008, the AstraZeneca Hope Lodge
opened in Boston providing a home away from home
for cancer patients and their families who must travel
to receive treatment. AstraZeneca employees and
family members helped set up bedrooms and
decorated bathrooms prior to the opening. A commit-
tee of scientists and artists from the Boston research
and development site provided art for the new building

and a holiday raffle raised money, which is being used
to place a journal in each of the 40 suites. Plans are
underway for ongoing employee volunteer projects

at the Hope Lodge.

e Making Strides Against Breast Cancer
In 2008, 300 employees, friends and family from
AstraZeneca made the walk along the Charles River.
AstraZeneca's Vice President for Cancer Research,
Jeff Hanke, spoke from the Hatch Shell stage to the
40,000 walkers.

Putting an Emphasis on Science Education
AstraZeneca R&D Boston also takes a leadership role

in 2 number of programs that expand science and
technology in the schooals. In 2008, David Reif, Associate
Director, Cancer Research was appointed Chairman of
the Board of Massachusetts BioTeach, a program that
supports hands-on biotech education in 162 of the
state’s public high schools. The goal is to develop active
programs in all high schools. In addition, cancer and
infection scientists annually judge the Massachusetts
Science Fair. In 2008, AstraZeneca also participated in a
collaborative study among industry, academia, and state
government to recommend strategies to strengthen the
talent pipeline for biotech and pharmaceutical employers.

In 2009, we plan to continue to partner with patient-
focused organizations dedicated to disease awareness
and prevention, research and education, and access
to healthcare.
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VOLUNTEER SPOTLIGHT

Hongxing Wang

Every Thursday, you will find Hongxing Wang in the emergency room at Wilmington
Hospital in Delaware, talking with patients and their families who may be feeling
anxious as they wait to see healthcare practitioners. He has learned that just by
making himself available to talk to patients, it can really make a difference in their
healthcare experience.

Hongxing also works with patients to identify their needs. He often helps comfort
patients by offering pillows and blankets to them and bringing food and drinks to
their family members.

Hongxing feels very much at home in the hospital environment. He graduated from
medical school in China before joining AstraZeneca in 1998, where he has dedicated
his career to medical discovery. He views his work at the hospital as just another way to meet the needs of patients.

In 2008, Hongxing volunteered 144 hours of his time in the ER.

“Getting to know the patients and their relatives, and being able to provide help or comfort to them means a great
deal to me,” explained Hongxing. “The joy | feel is different from what | experience from anything else.”

Hongxing learned about the opportunity to serve at Wilmington Hospital through the AstraZeneca Healthcare Heroes
program, an initiative that matches employees with volunteer opportunities at healthcare facilities in and around Wilmington.

Sandy Merritt

AstraZeneca employee Sandy Merritt is a leading founder of Healthcare Heroes, which
launched in November 2006. The program matches AstraZeneca employees with
volunteering opportunities at healthcare facilities in and around Wilmington, Delaware.
This highly successful initiative has provided AstraZeneca volunteers with many different
ways to get involved—and to make a difference—in the lives of local patients.

According to Sandy, offering varied levels of involvement and flexible time commitments

are among the keys to the program’s success. “Employees who want hands-on

- involvement can interact with patients directly,” Sandy explains. “Those who aren’t

as comfortable in such a role can work behind the scenes at a facility, making phone
I\ VN b callsor performing other administrative functions. Volunteers can also participate in

collection efforts, helping to gather and deliver items to facilities. Or they can simply make monetary donations. Each level

of participation is equally important. We have something to everyone, from one hour a year to a weekly activity.”

AstraZeneca’s partners in the Healthcare Heroes initiative include the A. I. duPont Hospital for Children, St. Francis Hospital,
and the Christiana Care Health System, among other organizations.

More than 100 AstraZeneca employees volunteered at Delaware healthcare facilities in 2008.
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VOLUNTEER SPOTLIGHT

Anne Cobuzzi

AstraZeneca employee Anne Cobuzzi volunteers with the American Heart
Association (AHA) through the local Southeastern Pennsylvania chapter and as a
member of the affiliate board of directors that covers the states of Delaware,
Pennsylvania, Kentucky, Ohio and West Virginia. Anne’s commitment and per-
sonal leadership is important to her work for this organization, whose mission is
to prevent heart disease, the leading cause of death in the western world. Anne
has been a volunteer leader for AHA since 2003 and over the past five years

has personally raised over $500,000 for cardiovascular research.

Anne has been recognized nationally by the AHA organization. She won the
Outstanding Leadership Awards from AHA in 2006 and 2007, and in 2008 was
awarded the Distinguished Achievement Award from the organization’s Affiliate
Board of Directors.

Anne serves as Vice-Chair of the Philadelphia Heart Ball, which raises over $1 million annually for cardiovascular
research, as well as organizing AstraZeneca START walk teams for local events. She also supports youth programs
such as Jump Rope for Heart in elementary schools.

In addition to her own volunteer work, Anne challenges other AstraZeneca employees to become volunteers
in their communities.

Looking ahead: Our goals for 2009 and beyond...

e Maintain leadership and deliver strategic alliances and support of community health stakeholder
organizations to advocate for improved patient health

e Continue to help make our medicines available to those in need

e Accelerate the opening of five new American Cancer Society Patient Navigator sites in the next five years

¢ Open the Philadelphia AstraZeneca Hope Lodge to continue to provide patients and their families free
temporary housing when undergoing treatment at cancer center located a distance from their homes
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eing a company that's committed to helping

people live longer, healthier lives inspires us to

be a good steward of the environment today
and tomorrow. Through energy conservation, waste
reduction and other measures, we are responsibly
managing our environmental footprint.

As a global company, we have a framework for safety
and environmental programs that encompasses our
locations worldwide, governed by local best practices
and regulations. In the US, our safety and environmental
leadership team works closely with line management

to develop strategies, track performance and ensure
not only compliance, but also a culture of employee
engagement reflected in individual safety and
environmental goals and objectives.

In 2008, we made great progress with our environmen-
tal efforts in the US. Two of our Delaware buildings
achieved LEED® certification, with one becoming the
first building in Delaware to be certified at a gold level.
We also continued to reduce our hazardous waste and
implemented new plans to recycle and reuse waste.
Our employees also took responsibility on themselves
to minimize their impact on the environment with
employee-led programs resulting in the recycling of
2,000 pounds of paper.

Environmental Stewardship
in Our Operations

Just as AstraZeneca is committed to helping people
lead healthier lives, we are also committed to responsi-
bly managing our environmental footprint. The ongoing
US environmental strategy includes ensuring our com-
pliance with federal, state and local regulations as well
as effecting positive change in such areas as energy use
and carbon dioxide (CO,) reduction, recycling programs
for reducing waste that goes to landfills, improving
biodiversity, researching the impact of pharmaceuticals
on the environment and collaborating with local
environmental organizations. Engaging our employees
in all these programs is essential for the protection of
our environment.

2008 Environmental Highlights:

e Earned Energy Star certification on two buildings at AstraZeneca
Delaware sites and LEED® gold certification on our Biomedical
Research Laboratory and Service Provider Center

e Reduced 2008 hazardous waste by 21 percent
compared with 2007 levels

® 67 percent of total waste was reused, recycled s
or incinerated with energy recovery '

Conserving Energy,
Addressing Climate Change

We have established ambitious worldwide
targets for the reduction of greenhouse gas '
emissions. AstraZeneca US is committed to
doing its part to help the company meet these
targets by identifying ways to conserve energy and
implement more energy-efficient processes.

Globally, we aim to reduce the absolute greenhouse
gas emissions associated with our operations by

12 percent by 2010, compared with 2005 levels.

To accomplish this in the US, we are implementing
energy efficiency initiatives across all sites, reducing the
carbon footprint of our electrical supply and investing in
renewable energy credits in the form of wind energy.

Two of our buildings in
Wilmington received the
Energy Star Label for
efficiently managing energy.
Our employees participated
in the Energy Star Change
a Light program by

ENERGY STAR

exchanging inefficient incandescent light bulls for
energy-efficient compact fluorescent lights, saving
1.3 million pounds of greenhouse gases over the life
of the bulbs.
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Iso in 2008, two of our buildings received LEED®
(Leadership in Energy and Environmental Design)
gold certification by the US Green Building
Council (USGBC). The renovated 95,000-square-foot
Biomedical Research Laboratory is the first laboratory
in Delaware to achieve LEED certification and only the
second building in Delaware to be certified at the gold
level. During the renovation process, we recycled 6.8
million pounds of construction debris. Energy-efficient
motion detectors were installed to control lighting and
heating/cooling, and recycled materials were incorporat-
ed into walls, flooring and countertops. Our new Service
Provider Center incorporates energy-efficient features
including a geothermal heating and cooling system, a
trombe wall and solar panels. In the US, all new con-
struction and major renovations will be designed to
achieve LEED certification.

Other sites also made progress in 2008 by installing
motion detectors and energy-saving light bulbs,
reducing lighting levels in low-use areas and significantly
reducing lighting during non-business hours. The
Newark site completed installation of a heat recovery
system that will produce an annual savings equivalent
to more than 500,000 pounds of CO, emissions

Creating a More Efficient Vehicle Fleet

In 2008, we expanded our hybrid fleet to 194 vehicles
out of a sales fleet of around 6,500 vehicles in the US.
This hybrid program, combined with improve-
ments in vehicle maintenance, elimination of
minivans and enhanced driver training to
i maximize fuel efficiency, will help us reduce
" fleet-related CO, emissions. Despite our hybrid
fleet expansion, we recognize that only having 3%
of our US vehicle inventory using hybrid technology is
not satisfactory and that we need to do more.

The hybrid fleet averages 34 miles-per-gallon, saving
more than 78,604 gallons of fuel and more than 1.5 mil-
lion pounds of carbon dioxide emissions compared with
the 2005 baseline of 20.5 miles per gallon. To further
reduce auto emissions associated with employee travel
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to and from work, AstraZeneca provides employees who
commute to work with a variety of options and services,

including carpool networks, telecommuting opportunities
and WageWorks® pretax services for mass transit use.

Reducing Waste; Increasing Recycling

In the US, we reduced our 2008 total hazardous waste
by 20 percent from 2007 levels, and 2008 total non-
hazardous waste decreased by 16 percent over 2007.
Of our total waste, 67 percent was reused, recycled or
incinerated with energy recovery. This figure includes
65 percent of our hazardous waste and 67 percent

of our non-hazardous waste.

We continue to look for opportunities to minimize waste.
AstraZeneca globally has set an ambitious global goal of
an 11 percent reduction in the total amount of waste we
generate worldwide from 2005 levels, indexed to sales
(tons/$m sales) by 2010. To help reach this goal, each
of our US sites have waste minimization plans in place
that include initiatives to eliminate, reduce or recycle our
waste. One example is the installation of copiers with a
default duplex setting that uses 20 to 25 percent less
paper. At our Waltham site, that savings translated to
55,000 sheets of saved paper.

Our employees are also taking ownership of their envi-
ronment by incorporating sustainable thinking into their
day-to-day routines to help drive waste reduction. For
example, an employee at our Wilmington research and
development facility challenged his colleagues to reduce
waste, so they developed a comprehensive recycling
program. They recycle office paper, but also cardboard
boxes, bottles, paper shoe covers and Tyvek® uniforms.
From May to August of 2008, they recycled 1,200
pounds of uniforms. They even recycle the plastic bags
that cloth uniforms are packed in after laundering. Tyvek
uniforms are also being recycled at our Newark site.

Other employees have placed battery recycling stations
throughout the Wilmington and Newark campuses and
held spring and fall cleanups that recycled 2,000 pounds
of paper.





